2. 10DLC campaign requirements
2.1. Message flow (call to action)
Also known as "call to action", this field is highly scrutinized by the carriers during the review phase. The message flow must contain the following information about your campaign:
· The brand name (or "Doing Business As" (DBA) name)
· The campaign description
· Describe who the subscriber is
a customer, an employee, a member, etc.
· Describe what the content is about
alerts, 2-way conversations, links to an URL, etc.
· Describe where consent is collected (consent disclosure)
online form, text-to-Join flow, live operators, point of sale, etc.
· Message frequency disclosure
"Message frequency varies.", "One message per request."
· Pricing disclosure
"Message and data rates may apply"
· Privacy policy and terms & conditions links
Link to the terms & conditions and privacy policy on your website
 
Please note that all of these elements must be provided for every campaign registered. Our compliance team will review each application and might request you to update your campaign to comply with this requirement.
When applicable, provide a link to your campaign subscription form (see consent mechanism section, below).
Example 1 - online consent model:
"Geri's Limo: Conversational campaign with drivers and customers, promoted on flyers in coffee shops in the city. Message frequency varies. Text HELP for help. Text STOP to cancel. Message and data rates may apply. View our Privacy Policy: https://example.com and SMS Terms: https://example.com"
Example 2 - text-to-join consent model:
"Geri's Limo: Text JOIN to [Phone Number] to receive a link and visit our portal to get a ride. Message frequency varies. Text HELP for help. Text STOP to cancel. Message and data rates may apply. View our Privacy Policy: https://example.com and SMS Terms: https://example.com"
2.2. Consent mechanism
Campaign subscribers must consent ("opt-in") to receive SMS and MMS messages before receiving the first message.  The consent must be captured and cannot only be explained in your Privacy Policy or Terms of Service. 
Your consent (opt-in) disclosure must include the following information:
· Your brand name
· A statement asking the subscriber to agree to receiving messages
· The message frequency disclosure
· The pricing disclosure
· Links to both your privacy policy and terms & conditions
Note: campaigns may offer several options for subscribers to join the program. Each of the opt-in flows must be described in the message flow (CTA) of your campaign.
 
Opt-In possible options:
Online
Your campaign subscribers register through a website or an application. The registration form must display the disclosures and requires a checkbox. Checkbox on a registration form and disclosures must be visible.
Example: "By entering your number, you agree to receive mobile messages. Message frequency varies. Message and data rates may apply. View our Privacy Policy:https://example.com and SMS Terms: https://example.com"
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Text-to-join keyword
Offering a text-to-Join subscription flow is optional. If you make an SMS opt-in option available, you must provide the opt-in keyword triggering the subscription to the campaign. The SMS enrollment must trigger an automated text message to the subscriber (see opt-in message section, below).
 
Verbal
Enrolling new subscribers verbally (typically over the phone) requires you to provide a script of the conversation. This applies whether the interaction involves an employee (live representative) or an Interactive Voice Response (IVR) system.
 
Paper form
Provide a detailed description of the form and the wording mentioned. Companies can opt-in on behalf of their employees if the company owns and paid for all the devices receiving the messages from the campaign. Machine-to-Machine (M2M) use cases may use this section to describe the application.
 
Point of sale (POS)
Provide a detailed text description of the possible interactions. This can apply to restaurants, auto service shops, or larger events such as a sales convention.
 
2.3. Opt-in, opt-out and help flows
You can determine which “keywords” you want to accept from your subscribers in order to trigger an automated action relative to the opt-in, opt-out and help flows.
To register multiple keywords, list all the keywords and separate them by commas (without adding spaces). 
 
Example: “START,Start,JOIN,Join”
 
Opt-in mechanism (required for all recurring campaigns & SMS opt-in)
All 10DLC campaigns must ensure that a proper consent mechanism is in place and that subscribers have consented to receiving messages for the campaign.
If the campaign allows for the Text-to-Join opt-in (also known as SMS opt-in), you must provide the keyword(s) used to enroll new subscribers, as well as the first automated message the subscriber will receive to confirm the subscription. 
Update: Carriers now require an opt-in message for all recurring campaigns. The opt-in keyword remains required only for campaigns allowing SMS opt-in.
This message must contain the following information:
· The brand name
The brand name must appear exactly as described in your campaign message flow
· A message frequency disclosure
“Msg freq varies”, “One msg per request”, “One recurring weekly message” etc.
· The “Messages & data rates may apply” disclosure
“Msg&data rates may apply”
· A description of the opt-out mechanism
“Text STOP to stop”
· A description of the help mechanism
“Text HELP for help”
 
Note: if your opt-in confirmation message is longer than 255 characters, you must ensure that all the legal disclosures are sent in the first message segment.
 
Example of opt-in keywords: 
“JOIN”, “START”, “BEGIN”, “SUBSCRIBE”
Example of opt-in message:
"Geri’s Limo: Welcome to our limousine service campaign. Msg freq varies. Msg & data rates may apply. Reply STOP to end, HELP for help. Please visit www.example.com to access your account."
 
Opt-out mechanism (required)
All 10DLC campaigns must offer a way for subscribers to opt-out of a campaign using the “STOP” keyword. You can define additional keywords if you so desire.
The opt-out message automatically sent to the subscriber must contain:
· Your brand name
· A confirmation of the removal of the subscriber from the campaign
· A confirmation that the subscriber “will no longer receive any further messages”
You must ensure that all subscribers having opted-out  must be removed from the campaign.
 
Example of opt-out keywords:
Mandatory: “STOP”
Optional: “CANCEL”, “QUIT”, “END”, “UNSUBSCRIBE”
Example of opt-out message:
"Geri’s Limo: You have successfully unsubscribed & will no longer receive any additional messages.” [optional: “Text HELP for assistance or JOIN to rejoin."]
 
Help mechanism (required)
All 10DLC campaigns must offer a way for subscribers to request help for a campaign using the help mechanism. The “HELP” keyword is the default value and is required. You can add more keywords if you so choose.
The automated message sent to customers must contain the following:
· Your brand name
· A phone number, email address or link to a customer care or support page
 
Example of help keywords:
Mandatory: “HELP”
Optional: “SUPPORT”, “ASSISTANCE”, “SOS”, “INFO”
Example of help message:
"Geri’s Limo: For support, please visit www.website.com, or contact us at care@email.com, or call 1-XXX-XXX-XXXX."
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By entering your number, you agree to receive mobile messages at the phone
number provided. Message frequency varies. Message and ata rates may apply.
View our Privacy Policy and Terms of Service.




